Quality policy
of BARTEC

Since its creation in 1994, BARTEC has acquired notoriety nearby his customers based on its
collaborators skills and its products and services final quality result. Notoriety confirmed with the
Linxion brand creation in 2014.

Context:

Today, BARTEC challenger’s position, is confirmed all over the world. Now BARTEC have to affirm its
essential role with customers.

The terms of reference of BARTEC is directed as two axes:

1. Affirm the position on the international market
Thereby, it seemed natural to me to undertake certification procedures all over the world to ensure
to ensure compliance of LINXION/BARTEC products to conform with the highest standards existing
today.

2. Sustainable and developp BARTEC
BARTEC sustainability Is to continuously improve the customer saUsfactxon supplying an efficient
and high value-added product recognized all over the world.

Therefore, | am committed to doing my best so that in BARTEC a simple and pragmatic Quality
Management System is lived, to allow BARTEC to meet international requirements:

I lead an annual Management review to:

Ensure the continuous improvement of Quality Management System;
Update the quality policy by progress plan which is communicate to employees

by department’s manager;

&4 To ensure that the necessary human and equipment resources are available
to reach all objectives;

&4 To control the efficiency and relevance of our organization:

& To monitor the security of BARTEC employees and equipment’s.

I require from all BARTEC staff to continue their. commitment alongside me, President of BARTEC
Company and President of BARTEC Group; to continuously improve the Quality within the company
and to satisfy our customer better and better.
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